
"A PERSOnAL  GPS - nAviGATinG SUCCESSfULLY inTO YOUR fUTURE"

a s ing le  mom was  driving  her  daugh ter  to  co l l ege  invo lved in  deep conversa t ion
abou t  her  e igh teen -year-o ld ’ s  new chap ter  in  l i fe.  the  daugh ter  was  concerned
abou t  wha t  she  wanted to  become in  l i fe  and how she  cou ld  be  t rue  to  herse l f.  She
was  look ing for  a  gu ide,  a  f ramework  to  he lp  her  experience  a  new wor ld  and a
success fu l  fu tu re,  wh i le  no t  los ing  the  iden t i t y  she  had grown in to.

a young execu t ive  s t rugg led wi th  p lann ing h i s  fu tu re  career  pa th  t r ying  to  de te r -
m ine  wha t  he  needed to  do as  an  ind ividua l  to  be  h imse l f,  ho ld  h i s  own va lues,  a l l
wh i le  maneuvering  th rough the  corpora te  maze to  success.

an unemployed midd le -aged man sa t  a t  h i s  desk  g rapp l ing  wi th  how to  re inven t
h imse l f  to  f i t  a  compet i t ive  job  marke t  t ha t  had,  in  some ways,  passed h im by.

a pas tor  in  t rans i t ion,  l eaving the  p rofess ion  he  was  “ca l l ed  to”  a t  a  young age,
now fear fu l ly  look ing a t  t he  secu la r  wor ld  as  in t im ida t ing  and unsu re  te r r i to r y  tha t
he  mus t  embrace  in  order  to  su r vive.

al l  o f  t hese  fo l k s  face  the  same cha l lenge,  “How do i begin a new life, a new direc-
tion, and not lose myself? How can i navigate new, unfamiliar waters and come out
whole and even successful?

Wel l,  now tha t  a  po l i t ician  to ld  us  tha t  “corpora t ions  a re  peop le  too,”  l e t ’ s  use  tha t
reve la t ion  to  look  fo r  a  p lan  to  he lp  peop le.   

Ever y  success fu l  company,  in s t i t u t ion,  organ iza t ion,  bus iness,  and church  has  in
some way cra f ted  a  p lan,  a  s t ra teg ic  p lan,  to  bu i ld  an  iden t i t y,  crea te  a  compel l i ng
vi s ion,  and crea te  a  sound ac t ion  p lan  to  make the  d ream a rea l i t y.  So  why no t  peo -
p le,  rea l  peop le,  wi th  rea l  cha l l enges  and t rans i t ions  and uncer ta in  fu tu res?  Why
not  a  p lan  tha t  se r ves  as  a  persona l  gPS?

The  s imple   components   of   a   focused  s t ra teg i c   p lan  can  be  personal -
ized and cus tomized to  become a sens i t ive ,  f l exib le  road map for  per -
sonal   ident i ty,   growth ,   conf idence,   d i rec t ion ,   ac t ions ,   accountab i l i t y
and  success .
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Le t ’ s  b reak  i t  down and make i t  s imp le.  Bu t  f i r s t ,  i t  i s  impor tan t  to  unders tand tha t
i t  i s  bes t  to  en te r  in to  th i s  persona l  s t ra teg ic  p lan  wi th  o thers.  at  l eas t  one  o ther
person  ough t  to  wa lk  th rough the  p rocess  wi th  you.  in  in s t i t u t ions,  i t  i s  impor tan t  to
be  co l labora t ive.  the  same i s  t rue  fo r  the  ind ividua l.  an objec t ive  voice  and vi s ion
i s  a lways  he lp fu l ,  a long wi th  the  need for  accoun tabi l i t y  tha t  we a l l  have  a t  some
leve l.

Le t  me sugges t  t h i s  f ramework  fo r  the  p lann ing process :

l a Persona l  Miss ion  Sta tement
l a Persona l  vi s ion  Sta tement
l a Persona l  ac t ion  Plan

“The  Miss ion  Sta tement  i s  t he  mi r ror  fo r  a l l  deci s ions,
The  Vi s ion  Sta tement  becomes  the  b lueprin t  fo r  a l l  ac t ions,

The  Act ion  Plan  becomes  the  ca ta lys t  t ha t  g ives  l i fe,  energy,  
and accoun tabi l i t y  to  the  Miss ion  Sta tement.”

Get t ing  S tar ted

get t ing  s ta r ted  means  a  commi tmen t  to  mak ing serious  t ime to  focus  on  each s tep
and mak ing i t  a  p rio r i t y  in  your  l i fe  a t  t h i s  t ime.  B lock ing t ime for  wa lk ing  th i s  pa th
wi l l  be  the  key.

ask  yourse l f  a  ser ies  o f  ques t ions  to  ge t  s ta r ted :

1.   What  do i  t h ink  my purpose  i s?
2.   What/who do i  want  i t  to  be?
3.   What  i s  my persona l  m i ss ion?

next

i f  i  iden t i f y  and decla re  my persona l  m i ss ion,  wha t  wou ld  tha t  look  l i ke  fo r  me
(wha t  wou ld  i  look  l i ke )  one,  two,  th ree  years  down the  road?

You wi l l  be  crea t ing  a  vi s ion  or  vi s ion  s ta tement  o f  your  mi ss ion  un fo ld ing.  th i s
snapsho t  or  p ic tu re  ough t  to  compel l i ng  and mot iva t ing  to  you.  i t  ough t  to  ge t  you
exci ted,  no t  fear fu l .

Your  vi s ion  may change as  you  go.  i t  shou ld  g row wi th  you  and de ta i l s  wi l l  take
shape.  Le t  i t  be  a  crea t ive  p rocess  tha t  pa in t s ,  scu lp t s ,  and draws a  represen ta t ion
of  you  as  your  persona l  m i ss ion  i s  being fu l f i l l ed.  
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The Deta i l s

the  nex t  se r ies  o f  ques t ions  s ta r t  to  d ri l l  down to  de ta i l s  t ha t  wi l l  enab le  you  to
take  charge.

1.  i f  i  t ru ly  want  to  become the  person  i  see  in  my vi s ion,  and l ive  in to  the  
mi ss ion  and purpose  i  be l ieve  i s  “Me”,  wha t  in i t ia l  objec t ive  mus t  i  se t?   

2. What  shor t  te rm goa l s  wi l l  he lp  me move th i s  p rocess?

3. What  ac t ions  wi l l  i  have  to  take  to  make the  necessar y  s teps  in  fu l f i l l i ng  
my p lan?

4. Who wi l l  i  be  accoun tab le  to?   Who do i  t rus t  to  wa lk  wi th  me down 
th i s  pa th?

The  Plan

to he lp  you  launch  in to  th i s  adven tu re,  crea t ing  a  persona l  wri t ten  ac t ion  p lan
migh t  ge t  you  s ta r ted  of f  i n  the  r igh t  d i rec t ion.  i t  can  se t  down “bi te - s ized”  s teps.

1.   What  wi l l  be  my f i r s t  s tep?

2.   When wi l l  i  s ta r t ?

3.   What  sor t  o f  t ime l i ne  wi l l  i  es tab l i sh  to  encourage progress?

4.   What  check  poin t s  wi l l  i  se t  wi th  my accoun tabi l i t y  par tner?

OK, g ive  i t   a   shot.  Wi th  a l l   o f   th is   deta i l ,   p lanning ,   bra in   s t re tch ing ,
emot ion bending. . .   be   sure   to   be k ind  to  YOU!

Some of  th i s  m igh t  fee l  too  s t i f f  and orches t ra ted.  i t  i s  impor tan t  to  make the
process  yours,  wi th  YOUR s t y le.  Bu t  t r y  to  work  wi th in  the  f ramework  o f  t he  p lan.
Be  f l exib le  and commi t ted  in  order  to  g ive  the  p rocess  a  chance.

i t ’ s  a  l i fe  long jou rney  and the  road wi l l  meander,  so  i t  i s  impera t ive  to  have  a  per -
sona l  gPS to  naviga te  and s tay  YOUR course.

Keep it simple, keep it c lear, and keep it YOU. GO!
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